
           
 
Position Name:    Brand Manager 

Department:    Marketing 

Grade:     Manager / Sr. Manager 

Vacancy:    1 

Qualification:    MBA, PGDM, MMS / Equivalent Masters 

Experience:    6 – 8 years of experience. 

Location:    Mumbai 

Reporting to:    Head of Marketing 

Position Requirement: 

 Industry exposure and understanding of the Automotive Market  

 Deep and thorough understanding of Marketing concepts and processes 

 Complete understanding of the Communications processes 

 Leadership skills to steer cross-functional teams 

 Above-average communication skills  

 Outgoing personality and presentation skills 

 Strong negotiation skills to deal with internal and external parties for maximizing deliveries in 

favour of the company objectives 

 Ability to work under stress and with short deadlines 

 Calm and even temperament with strong human relation skills 

Purpose of Position:  
 

 Custodian of the Brand to provide effective stewardship for achieving organizational 

objectives. 

 Define the strategic direction for Brand ŠKODA in India with alignment to the global 

objectives. 

 Impart salience to the brand with a view to make it competitive in the Indian market. 

Tasks: 

1. Develop the Strategic Positioning for brand ŠKODA and the carlines in India with the help of 

strategic partners to ensure alignment with the positioning worldwide. 

2. Develop a communication strategy for the brand and carlines on the basis of the positioning 

strategy, sales strategy / targets and budgets. 

3. Maintain a strong working relationship with teams at ŠKODA headquarters on matters related to 

Communication Strategy for India to ensure complete alignment with global strategies. 

4. Coordinate with Dealer Marketing, Public Relations & Digital team to plan an Integrated Marketing 

Communication plan and ensures consistency of message. 

5. Manage relationships with agencies and vendors (Advertising, Media, Digital, Events and Others) in 

order to optimize the agency’s resources. 

6. Supervise adherence to Corporate Identity guidelines to maintain a consistent brand identity in all 

communications.  

7. Develop and manages ŠKODA After Sales / Dealer brand through marketing communications and 

ensures that all the corporate and dealer level communication reflects the ŠKODA standards. 

8. Plan and conduct product and brand related research, which can help in strategic as well as 

tactical decision making. 

9. Manage and coordinate new product launches in association with all relevant internal and external 

teams.  

10. Coordinate and monitors Marketing Dept Quality Audit, EMS and GRC. 

11. Prepare Management Reports pertaining to Marketing topics. 


