
           
 
Position Name:    Head - Dealer Marketing 

Department:    Marketing 

Grade:     Manager / Sr. Manager 

Vacancy:    1 

Qualification:    MBA, PGDM, MMS / Equivalent Masters 

Experience:    8-10 years 

Location:    Mumbai 

Reporting to:    Head of Marketing 

Position Requirement: 

 Industry exposure and understanding of the Automotive Market  

 Deep and thorough understanding of Marketing concepts and processes 

 Complete understanding of the Media environment, trends and tools to optimize media 

deliverables 

 Leadership skills to steer cross-functional teams 

 Proven ability to handle large marketing budgets, with an objective of optimizing deliverables 

 Above-average communication skills  

 Outgoing personality and presentation skills 

 Strong negotiation skills to deal with internal and external parties for maximizing deliveries in 

favor of the company objectives 

 Ability to work under stress and with short deadlines 

 Calm and even temperament with strong human relation skills 

 Knowledge and talent to act as a mentor and teacher for the team members 

Purpose of Position:  
 

 To develop and manage frameworks, concepts and budgets for the Dealership level retail 
marketing 

 To plan, direct, organize and implement events, conferences, trade shows 

 To strategically align the department with the overall organization goals and focus areas 

 To develop and coach team to achieve desired results 

 To manage and control Dealer Marketing budgets and smooth claim settlements  
 

Tasks: 

1. Plan marketing at All-India dealerships by evaluating communication needs at local level to achieve 

enquiry targets. 

2. Plan and execute all Corporate Event across functions basis Corporate and Brand strategy. 

3. Manage methodically the annual Dealer Marketing budget by analysing the seasonality and 

specific requirements to support dealers and Sales organisation. 

4. Optimize spends by negotiating with agencies, organisers and media owners to maximize impact 

within the given budget. 

5. Evaluate response to tactical campaigns by analysing enquiries trend to fine-tune the marketing 

activity plan at local level. 

6. Set and manage communication tone at dealership level by educating them to align with Brand 

framework. 

7. Evaluate and Set Goals and objectives for meetings, conferences, dealer events, trade shows, etc. 

8. Supervise and check Brand salience across all event touch points and, ensure 100% adherence to 

CI/CD guidelines in all Dealer Marketing Communications and Events. 

9. Develop, supervise and set the processes/systems for the team to execute concepts/plans by 

periodical review to ensure targets.  

10. Recommend salary increase, promotion and bonuses for subordinates and their team by 

appraising there half yearly and annual performance. 


